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Introduction to Integrated Marketing Communication (IMC)
Defining Marketing Communication, Marketing and IMC
Relationship with Marketing and IMC
Effective Marketing Communication
Emerging trends in IMC - Part 1
Emerging Trends in IMC - Part 11
Design Thinking in IMC - Part 1
Design Thinking in IMC - Part 11
Effectiveness of Communication - Part I
Effectiveness of Communication - Part 11
Communication Process and Reflexivity in IMC
Role of Consumer Behaviour in IMC

Consumer Decision Making Process - Part 1
Consumer Decision Making Process - Part 11
Relationship Between Consumer Behaviour and IMC
Role of Persuasion in IMC

Objectives and Budgeting

IMC as a Strategic Tool - Part 1

IMC as a Strategic Tool - Part I1

IMC and Branding

History of Advertising

History of Advertising Indian Perspective
Contribution of IMC i1n Brand Attitude
Advertising Agencies

Association of Research with IMC

Advertising Research Methods

IMC Planning - Part I

IMC Planning - Part 11

IMC Planning - Part 111
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Case Studies

Advertising and Marketing Mix

Advertising and Support Media

Media Planning - Part 1

Media Planning - Part 11

Introduction to Creativity

Creativity Elements - Part 1

Creativity Elements - Part 11

Creative Execution iIn Advertising - Part I
Creative Execution iIn Advertising - Part 11
Creative Execution In Print Advertising
Sales Promotion - Part 1

Sales Promotion - Part 11

Sales Promotion - Part 111

Personal Selling - Part
Personal Selling - Part
Direct Marketing - Part
Direct Marketing - Part
Cause-Related Marketing
Public Relations
Word-of-Mouth and Corporate Advertising
Digital Advertising

Search Engine Optimization (SEO)

Social Media Advertising - Part |

Social Media Advertising - Part 11
Social Media Advertising - Part 111
Content Marketing

Ethics and Marketing Communications
Measuring Effectiveness of IMC - Part I
Measuring Effectiveness of IMC - Part I1
Conclusion
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